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How do you decide what clothing or book to buy or which restaurant to
eat at? You may think that you decide for yourself. ( a ) according to
studies of human *behavior, people around us greatly *influence our choices and
*decisions.

“Psychologists say that “social proof” influences us. Social proof is how other

people’s actions influence us. ;yWhen [ 7. what others / A. at / 7. not

sure / .. todo, / 4. we are / 7. are doing / ¥. we look / 7. what]. The

actions of other people are the “*proof” of the right thing to do. One example
of this is a *sidewalk *experiment. If you stand *still on a *busy sidewalk and
look up into the sky, no one will copy your actions. As one person, you probably
won't influence other *strangers. But social researchers discovered something
interesting in New York City. When a group of four people looked up at the sky
on a busy sidewalk, 80% of the *passersby looked up at the sky. The passersby
thought the four people "must know something special. A group of people
influences the behavior of others.

Businesses are very interested in understanding social proof. They want to
influence us to buy their *products. ( b ), social proof is very important in
*advertising. Four groups of people give social proof: experts, other *consumers,
crowds, and friends. ( C ), experts often influence our actions and
*purchases. For example, an expert on a TV health show may recommend a
medicine. ( d ) the expert is *knowledgeable, we may follow the advice.
*Advertisers use experts for social proof.

Other consumers also influence our purchases and show social proof. When
a consumer uses a product, we listen to his or her opinion. On the Internet,

consumers can express their opinions about products. ( e ), people write
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*reviews of hotels and restaurants on travel websites. Online bookstores have
book reviews from *ordinary people. These websites are very popular because
people are Interested in consumers’ opinions.

( f ) type of social proof comes from crowds. McDonald’s, the fast
food *glant, has a sign on every restaurant, “Billions and Billions Served.” The
crowds of people who eat at McDonald’s are the social proof of McDonald's
*popularity. In a recent experiment, a major hotel company wanted to *decrease
the number of towels it washed. The first hotel room sign said “Help us help
the environment. Please reuse your bath towel” Not many people (did. The
hotel changed the sign to say, “Most guests in this hotel reuse their towels. Will
you?” Twenty-six percent of the guests then reused their towels. ( g ),
they changed the sign to say, “Most guests in this room reuse their towels. Will
you?" 33% reused their towels. In this case, the actions of a group influenced

other people. ) According to another study, when a restaurant *marks *certain

dishes as “Our most popular,” sales of those dishes increase by at least 13%. The

behavior of other people can influence actions and purchases.

Finally, there is the social proof of friends. Friends influence us the most—
more than experts, crowds, or other consumers. Our friends are usually more
like us than other people, and we *trust their *recommendations. A quick text
message or smartphone photo can show a new purchase. That is perhaps the
best advertising of all, and for companies, it is free. It is simply friends talking
about purchases. *The next time you buy something, think about how you

decided to buy it. It was probably a friend’s influencel
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When ) ©)
7. what others 1. at Y7, not sure I.. to do,
% . we are 77. are doing ¥ . we look 27 . what
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7. followed the sign

1. looked at the sign

7. changed their towels

.. liked the hotel
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7. If you are free next Sunday, let’s drive to the beach.

. Do you have any free time? I want you to help me.

A
v7. This is a free ticket, so you don't have to pay for this.
T

. Please set the bird free so that it can fly as it likes.
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What is “social proof”?

7.

Something that makes us choose some special restaurants.

A . The activity that our society supports.
7.
T

How our ideas influence other people’s actions.

. How people around us influence our choices and decisions.
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How should we help the environment?
How should we use advertisement?
How do we decide?

What does a friend mean?
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Excuse me. I'm looking for City Hall.

«C A )

Yes, that's right. I just moved here yesterday.

All right. T will be happy to help you.

( B )

I will use it to show you the way. We're here now, in front of the TV tower.
( C ), butlcan't find the location of City Hall

City Hall is here on this map. It's close, but you'll have to go around.

( D )

Follow this street two blocks in this direction, and turn left at the traffic light.

. Then I'll be going north.

That's right. Go up two more blocks and turn left again. Then you will see
the City Hall building on your right.
( E )

)

Haven't you lived in this city for a long time?
Is this the first time you have come to this city?

Are you? 1 can help you, sir.

)
I wish I had a map ... .

I don't have a map. Is that okay?

I have a map of this area ... .



7. I know that

( C
1.
7.
( D

I didn’t know that

This information isn't necessary

)

7. How can I get there?

. So, isn't the City Hall on this street?

7. I knew the City Hall was so close.

)

7. Thanks a lot. I'm looking forward to seeing you at the City Hall.

. Thanks anyway, but I didn't really understand.

7. Thank you very much. It would be nice if we could meet again somewhere

in this town.
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A. Students were ( ) to find the museum closed. They really wanted to
enter it.
7. sad 1. excited 7. happy I, kind
B. This building is so ( ) that even a big typhoon won't do much
damage.

7. weak A . strong Y. Iinteresting I.. warm
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C. To( ) is to have or express a different opinion from someone else.

7. say A . insist 7. talk I, disagree
D. The ( ) on the train must have a ticket when the conductor comes

to check it.

7. visitors A . customers 7. passengers TI.. guests
E. The US. ( ) for the United States.

7. takes A . calls 7. looks T, stands
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A. When I read this book, I found a lot of words ( ) I didn’'t know.

7. why 4. who Y. which I.. how
B. If you were in my place now, you ( ) there alone.

7. went 1. go 7. would go . will go
C. His father won't let him ( ) TV after nine at night.

7. watching A . watched 7. watches I.. watch
D. These grapes are made ( ) that wine.

7. by A . into 7. of I, from
E. It was clear to everyone ( ) prices in this country were high.

7. that 1. so 7. who I.. because
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It ( ) ( ) ( ) ( ) this morning.
B. A7 =Y TET7 /ZHEL TV AHMIE, A+ 5 HETT,

The ( ) ( ) ( ) ( ) on the stage

comes from Canada.
C. FHt7zbix, BEHICRIZWE L) IZEDbN,
The children ( ) ( ) ( ) stay home by their
mother.
D. This is the longest tunnel in Asia.
= ( ) other tunnel in Asia is ( ) ( ) this one.
E. We ate a very expensive dinner last night.

= ( ) ( ) ( ) dinner we ate last night!
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My mom (D] [@ ] every morning.

7. start 1. breakfast 7. has to T, six

7. cooking 71, at
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[D ] (@] ?
7. you 1. take 7. when I, care of
% . are 77. going to ¥ . your dog
C. MBI ENT2S S AV D,
[D ] (@ ].
7. to play 4. has 7. many I, with
7. friends 71. he
D. BIIHUNH Z 2 THEE T L 2DIMP—FLEI» ZHZ TN,
He was [D ] [@ ] to live here.
7. enough 1.1 7. what I, kind

%+ . toshow me 7. needed most

E. MEZZNVWIZLTEL720IZ, KBDPRIZZ K Dfir Ho TN,

My dad ® @
7. clean 4. many boxes 7. bought I.. keep
#. me 71, my room . to
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